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Do you pass the Kennedy

“WHAT are your weaknesses?”.
“Can you think of a situation
which was meantto furn out well
but turmed out badly?". “If you
could be any animal, what animal
would you be?~

Apart from negotiating clichéd
questions, itis often easy requests
such as “Tell us what you can
offer our company?” which, with-
out preparation, can cost you the
job. Saying too much is often the
greatest problem.

“It has been proven that if you
pro-actively practise your
answers outloud - evenin front
of a mirror — a different part of
your brain isactivated and learn-
Ingis increased,” explains Diana
Stephenson, career coach and
partner at Graduate2Success,
“Thereisa formula to getting you
noticed - ir'sall about the famous
Kennedy question when he
asked: “What are you going todo
for America?* In this case a com-
pany is asking the question.”

‘The career coaching market is
wortharound £100 million, and
one of the services offered Is a
mock interview. Your perform-
ance s immortalised on film, and

| in a painful but constructive
| leaming curveitis critiqued back
with strategic improvements.
Watchyourselfsquirm in the hot
seat via the camera lens.

After visiting three such compa-

|nies ~ Fairplace, Mendas and

JFK stirred a nation when he said:
Ask not what your country can do
for you ... ask what you can do for
your country. Itis a question every
candidate must answer in relation to
an employer, says Sascha Olofson

Career Energty — my performance
unfolded under the gaze of three
cameras. Coaching taught me
that interview technique has
Hd , and traditional
playing fields have altered
beyond recognition.,
Michael Moran, director of Fair-
place, said: “ j L We
remember threes. Not twos, not
fours but threes ... | don’t know
why. Analyse an Interview with
Tony Blair and you will see he
uses this tactic all the time. If
somebody asks you a question,
give them a clear threereason
structure as the solution and they
will be more likely to retain the
answer ~ which is useful consid-
ering we only remember one
third of what we hear,
“Although most interviews last
on average between 30 to 45
minutes, employers will decide
within the first two to three min-
utes ifyouare the right person, It
Is nearly impossible to rescue a

bad start ~ if you turn up late,
look dishevelled, or fail to deliver
the right answers at the start it's
hard to salvage, If you start well,
tail off in the middle but rescue
the end they often won'tremem-
ber your weakness,” he says,
Occupational psychologist
Simon Draycott, at Mendas, took
this to another level: “The first
five minutes of an interview can
create what is known as the
*Halo™ or the “Hom" effect — first
impressions really do count.™
Rerwin Hack, the coachbehind
the camera at Fairplace, adds:
“What people don'trealise s that
most interviewers are not very
food at interviewing. Unless you
are spoonfeeding them their
exact core competency checklist,
they often won't be pro-active
enough to draw it out of you.”
He has a five-digit rule; “If you
can single out five major skills
that you want communicate -
salesmanship, negotiation abili-
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ties, or a good address book etc
= you can carry them as triggers
on each finger. As the interview
progresses, you tick them off on
delivery. Itisa way of helping the
interviewer tomake a connection
about your ‘range’.”

David Randall, at Career
Energy, has a guide to staying on
brief: “Every interviewer will ask
you toillustrate your competen-
deswith examples - and itls easy

four sections: Situation; Task;
Action; Result. Set up asituation,
tell them the task in hand, say
what action you took and high-
light the positive outcome.”

Jan Carrington, Falrplace's per-
sonalbranding , 5aid her
remit touched on “visual pack-
age, behaviour and sound”
(although she extended this to
“smell"). She explains: “Creating
your brand is about what you
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suggest your personality through
detall - it could be thelining of a
Jacket or cufflinks, Don't fidget
or lose eye contact.”

Bespoke career-coaching for
two hours witha mock interview
costs onaverage £250 to £500,

Michael Moran believes training
on average improves candidates’
skills by 25 per cent, “Keep smil-
ingis the most important factor,”
he says. “No one wants to work

toveer off ata tangent. Tadvise  want your employer to get from for 10 hours a day next to a mis-

everyonetobreakallstoriesinto  you when you walk in. You can ery guts”.

Sascha Olofson went to three interview coaching onmy head as an Alice band meant 1 ot gravitas”.

companies to help her | herself from beinga My hair needed styling, | should have womn heels.

TV producer to a PR. This is what they found: Verdict: Image needs work.

COMMUNICATION: | needzd to talk less about me, BEHAVIOUR: Turning Up two minutes late “due to

more about what they wanted to hear. trains™ was suicide. | was told to control

Verdict: Not delivering succincty. and stop looking shiftily while thinking up answers.,
Verdict: Not professlonal enough. ;

TRACK RECORD: My online footprint was a disaster.

One coach located an inappropriate Facebook picture THE KENNEDY QUESTION? “When asked “what can

and pointed out that some of my TV credits (“Natural vwdufwbwmnmmr,lmmwmﬁfmsim

mw.ammrormmdrfm m;%bmmmmtwmwmm

wouldn't even get my CV through a firewal mmmmm

Verdict: Need to clean up my profile. they had moved on, | was advised to deliver

VISUAL BRAND: One coach sald wearing spectacles

uisdoifm:f:uﬂlletm answers to show “my range”.



